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Company History

Gallagher & Gallagher, Inc. iecognized worldwidéor its award-winningfull-servicemarketing,
media and public information services. Our spegiléis in our strategianarketing, brandingnd
public outreach campaignSimply put, Gallagher & Gallagher, Inc. deliversuyanessagéke no one
elsecan.

Because of ounnparalleled achievemen@Gallagher & Gallagher, Inc. wasonoredo be thevery
first companyin the Commonwealtlof Pennsylvania and the first of only 20 firms e tUnited States
to receive Federal Supplier Status under the Atbiegt andIintegratedViarketing Solutions (AIMS)
scheduleToday as always, the Gallagher & Gallagher, Inc. teemmtinuego lead the industryand
set thestandardhat other firms only hope tmatch.

At Gallagher & Gallagher, Inc., our cophilosophyis based on our creatiygeopleworking together
to get top results for you - but our tegrhilosophydoesn’t stop there. Our team includes yibu.
includes yourcustomebase. We are atlonnectedOur goal isto keep yooonnectedo your
cugomers by defining a creative strategy that readhesn and delivers younessagén the best,
mostcost-effective wayYou are the experts on what you do, and we are therexat telling your
custoners just how good yoare.

When themarketingmedia and publiégnformationschedule became available in 1999,weved

our commitmento that corephilosophywhen Gallagher & Gallaghdsecame proud industry
commercial partnemwith the GSA.That doesn’'thapperto just any agency. We proved ourselves and
wonthe trust of theGSA.Today we continueour commitmentas we provide quality service and the
bestvalue to ourcustomemlgencies and to the GSA.

At Gallagher & Gallagher, we value our work wiglovernmentgencies. We recognize the
importance of their functions and take pride in ecantributionto fulfilling their mission. We respect
thework you do, and have grofoundbelief that our strongartnershipsvith government
agenciestem from the disciplineprganizatiorand respectfuapproachhat each agency brings to
projects.Yourcommitmento your mission reinforces owommitmento you.

We believe it is thdundamentatesponsibility of every persononnectedvith our firm to putthe
interests of the clierdheadf his or her own, and to serve them with integdtyd competence.
Delivering on that responsibility is how we hagarnediworldwide reputatiorior living up toour
promises and providing service to our customers ixanmatchedy anyone,anywhere.

Here is a little moreinformation about Our core values are:
Gallagher & Gallagher, Inc.:

e Foundedn 1990 e Integrity

» Offices located inWashingtonDC & Pennsylvaia e Honesty

e Our manner of marketing and advertising dair * Teamwork
clients and ourselves designedo be education e BestvValue
al, honestenthusiasticand compassionate.  ElatedCustomers

e Our team’s mission isto provideigh-quality,
affordable strategic marketing counselstacess-
orientedbusinesses.

e Gallagher & Gallagher’s creativerofessionals
have provenexperiencén the fields ofmarketing,
brandingpublic outreachcommunicationsand
graphic design.



Strategic Marketing

Gallagher & Gallagher assists in thevelopmenbf corporateand brandingthemes tasupport the
strategic goals of our clients. Our first stephiistprocess is toconducta SWOT (StrengthWeaknesses
Opportunitiesand Threats) analysis. Using yatrengthsye tailor a marketing plan arstrategy
thatwill bring you success. We thetonductan internal and external audit sthkeholderto identify
the strengths/weaknessefkyour products/serices.

Gallagher & Gallagher also provides strategic aaxtical marketing planningnd management
services. Research is tfi@undationfor the success of these plans and Gallagher &aGladirconducts
the mostthoroughinternal and external audits as part of BWOT phaseThisincludes ann-depth
analysis of market research, which allows us tatifie your strengthsand display them to your
cugomers.

At the outset of any strategic project, the Gallagh&Ballagher team wildeterminethe objectives
based on the strategic plan. Research areasnulilide market analysis, including targatidience
and end-resultsin additionto competitordata.

Gallagher & Gallaghedevelopsand implementsspecific researcimethodologiesncluding focus
groups, surveys, and interviews with kEgrsonnelWe select thgarticipantdor the focusggroups;
provide logisticalsupportfacilitation, andreporting methodsSurveys include a pre-studpre-test,
implementation, compilatio@nd analysis. Interviews require selection ajehmudiencethe
developmentf questionsa Gallagher & Gallagher marketing professionacémductthe interview,
arecordingsystem, the collection of data, aadalysis.

The Gallagher & Gallagher team then uses its eiggedndexperienceéo compile and analyze dhe
data gainedfrom thesemethodologieswWe present the results to our clients and prowdgdecific
recommendationsn implementingthe marketing plan. Part of the analysis and prttationof data
generatedby market research includes ReturniomestmentROI) modeling. Thisinformationwill
serve as a basis for the evaluation of marketmgestment.ROI modelingwill include baseline
measurementsf current activity.

Benchmarking and Metrics

Gallagher & Gallaghedetermines performance measusased on market research ashelvelops
specificmeasureghat are consistent with the marketing strateggletailedtracking system wilbe
developedo ensureROIl performance standardse met.



Branding

Yourbrand is your identitylt's what makes you different from the others. But nafsll, it creates
customers who are loyal to you. Gallagher & Gallaghses @omprehensive, consultativend
proprietary brand-developmeiprocess that serves to uni§trengthenand clearly convegxisting
brands.Youmay be happy with your identity, but just wantstdidify your position in youmarket.
ThisBrand Wash procesacknowledgethat awell-establishedbrand often has different neefiom
anemergingorand—we see that our clients are not always Igpkinreinvent the wheel, meretp
establish a new, clearer, and more fruitful ditti But,if you need a whealeinventedwe cando
that for you,too.

Our Brand Wash process isbased on our yeaggmériencend expertise in knowing what a brand is
and how tostrengtherits messageiWhen thinking about your identity and what it meaosyou, it's
importantto remembeseveralideas:

1. Abrand isone of your company’s most valuabksets.

2. Abrand isthe sum gferceptiongnd promises made to tleistomer

3. The goal of a brand isto create eanotional connectiobetween a@ompanyand its
clients.

4. Abrand is notsynonymouswith positioning, messaging, marketing, advertisRigor
communications—it's what allomsompanieso do these thingsvell.

5. While marketing and advertising putface’ on thebrand every function of thecompany
should fulfill on the brandpromise.

Public Outreach
Simply statedwe reach the public with younessage.

A brand and marketing plan isonly as good asritdementationand we put your plan intaction
by reachingput to your customers amdemonstratinghat youunderstandhem. In turn, they will
reward you with loyalty. Gallagher & Gallaghenplements brandingnd strategic marketingitia-
tives through integratedommunicationshat help usinderstangour customers and reathem
with your messageGallagher & Gallagher provides the servicesededo build positiverelation
ships with yourcustomersincluding, but not limitecto:

» Conference/evemtlanning

e Multimedia presentations

* Mediarelations

* Presgeleases

» Preszonferences

* Sponsorships

Web design &nultimedia

e Scriptwriting

* Radio &TV commercials

» Copywriting,layout & graphicdesign
* Videoproduction

» Identity packages

e Printadvertisement& media placement
e Printing

* Directmall



Daisy Gallagher Founder and CEO

Ms. Daisy Gallagher is the CEO and Founder of Gallagher & Gallagher, Inc. and
has more than 25 years experience in business and marketing communications. In
2010, Gallagher & Gallagher, Inc. will celebrate its 20th year in business. For 15 of
those 20 years, Ms. Gallagher has been the lead on government initiatives for her
company. Since 1999 her company has been a GSA industry partner and
considered one of the more proactive and successful small business government
contractors on schedule.

i’j{f a/ She has worked with (and currently works with) numerous agencies on initiatives,
7 7 o including the United States Department of Defense, Army, SOCOM, Navy, Air
7 4 Force, Veterans Administration and the White House,

the General Services Administration, Alcohol Tobacco and Firearms, Postal Inspection Services,
Department Of Energy, and others. Gallagher & Gallagher, Inc. presently works on public outreach and
public education initiatives, “green” conference (training) logistics management, and recruitment branding
campaigns. Gallagher & Gallagher holds two GSA schedules one for all areas of integrated marketing. The
firm is a certified Woman Owned Business and 100% woman owned. It is a certified SBA HUBZone
business concern.

Ms. Gallagher is a Facility Security Officer with Secret Level Clearance. She has received numerous
recognitions including the prestigious International Artemis Award, Named One of the Top Five Women
Businesses in Nation by U.S. Small Business Administration, Named Best 50 and Top 25 Women in
Business by Pennsylvania Department of Community and Economic Development. She was also named
U.S. Small Business Administration Small Business Person of the Year, University of Scranton SBDC
Woman Entrepreneur of the Year, Greater Pocono Chamber of Commerce Citizen of the Year, Working
Woman Entrepreneur of the Year, Women In Communication SARAH Award for Public Relations, and her
firm earned the Public Relations Society Overall Excellence Award for two consecutive years for full
government campaign initiatives. Ms. Gallagher was honored as a Paul Harris Fellow and Rotarian of the
Year. Her company has earned numerous citations from the Senate and House Representative for
business growth and community involvement. The firm has also received national awards in every
category of its industry over its long stance in business. Ms. Gallagher is a Speaker and the author of the
“Government Contractor’'s Resource Guide” which has been used as a tool by both small business and
government alike, making the pages of FORBES and Businessweek. Ms. Gallagher was appointed by the
White House and unanimously confirmed by Congress to serve on the GSA Federal Small Business
Advisory Committee. On numerous occasions she is invited to speak on Best Practices by the GSA and
SBA. Ms. Gallagher has been a subject matter expert speaker on branding and government contracting
internationally at the foreign ministry in Athens Greece. She has used her advanced project management
skills and education as lead executive manager successfully overseeing international and national event
logistics management for customers.

Ms. Gallagher has led or served as a member of delegations representing the National HUBZone Council,
NSBA, and local and regional Chambers of Commerce, meeting with Congressional leaders and Cabinet
officials to discuss important legislative issues affecting small business, including health care, and
upholding legislation protecting HUBZone businesses and as a member of the National Association of
Women Business Owners (NAWBO) and Women in Public Policy (WIPP), She plays a leading role in
forging industry-government partnerships. She is a member of the National Government Communicators
is a charter member of GSA’s Industry Government Council (IGC) and a member of the IGC’s steering
committee, she helped develop the guidelines that will affect future public/private partnerships. Her
certifications and educational background includes, Advanced Masters Project Management (IP), masters
certificate in Project Management, post graduate certificates in Mastering Project Teams, Crisis
Management, Finance/Budgeting and Leadership. In addition to her undergraduate in communications
and business, she is also a graduate of the Institute of Literature, USDA Graduate School Executive
Program, and attended Harvard Business School - branding/executive leadership, and has taught public
relations and crisis management at the university level. Professional Affiliations Include; member of
Professional Convention Management Association (PCMA), National Association of Government
Communicators (NAGC),US Chamber of Commerce, DC Chamber of Commerce, Greater Pocono
Chamber of Commerce, Women Impacting Public Policy (WIPP), American Marketing Association (AMA),
International Affiliation of Advertising Agencies, The Public Relations Society of America (PRSA), and
European American Woman'’s Council (EAWC). Minority Business Roundtable (MBRT), GWHCC

Greater Washington Hispanic Chamber of Commerce).



Highlights

Respected seasoned professional and business leader in the marketing communications industry for
more than 27 years — oversees, implements and leads award winning public outreach and
recruitment branding campaigns — 2010, celebrating 20 years as the CEO of Gallagher & Gallagher,
Inc., a multiple national/international award winning firm — more than 18 years of government
initiative experience and considered one of the more successful industry partners on GSA schedule,
recertified for the third consecutive term extended through 2014 for GSA AIMS schedule - holds
advanced certifications in project management along with other relevant experience and
educational/certifications pertinent to marketing, public relations, crisis management, business,
leadership, leading teams, logistics — educator in public relations and marketing strategies —retained
by customers Sr. Subject Matter (and requested as Keynote Speaker) in the areas of government
contracting, branding, media & communications — secret level clearance and facility security officer
— fluent in Spanish

Core competencies

Recruitment branding facilitator —Leadership -Market Research - Program Implementation — Time
Management — Quality Assurance - Crisis Management Trainer — Public Education & Affairs —
Published Author — Keynote Presenter — Creative Development — Executive Decision Making —
Ability to pull (people around the table) and work with different groups — Information Exchange —
Program Management - Negotiations — Educator — Trainer -- Bi-Lingual — Executive Manager

Certifications/Educational Background

Villanova University Advanced Masters Project Management(IP), Masters Certificate in Project
Management, Post Graduate certificates in Mastering Project Teams, Crisis Management,
Finance/Budgeting and Leadership. CUNY/Hunter undergraduate in communications and business,
Graduate of the Institute of Literature, USDA Graduate School Executive Program, Harvard
Business School — branding/executive leadership, Educator, University Level: Public
Education/Community Relations, Trainer: Crisis Management, Branding

Community Service & Professional Recognitions:

e One of theFive Top Woman-Owned Businessesid
Woman Entrepreneurd).S. SBA,2005

e Best 50 Women in Business, Pennsylvania Dept of
Community and Economibevelopment,
2005

e Rotary Club ofStroudsburgRotarian of therear
1994

e Paul Harris Fellowship Award of théeear1999

« U.S. SBAPhiladelphia Region, Small Business Person
of the Year2000

«  The University of Scranton Small Business Develop-
ment Center, Woman Entrepreneur of tear2002

. Pocono Mountains Chamber of Commerce, Citizen
of the Year2002

» United Way of Monroe Countyolunteerof the Year
1997

«  Women inCommunication$hiladelphia Chapter,
Sarah Award for Public Relatior)00

«  Working WomanEntrepreneuof the YearNew York
City Region Nominee2001

*  Gottleib Award for Creativé\Vriting

e Long Island Star journal’s journalisiward

e Numerous citations from Commonwealth of
Penmsylvania senators and hougepresentatives
for her business-growth and community-
involvement

Professional Affiliations:

e National Association dsovernment
CommunicatorgNAGC)

e Executive Committee, Chamber of
Commerce

e United States Chamber Gbmmerce

e WashingtorDC Chamber oCommerce

e Pocono Mountain Chamber of
Commerce

e Scranton Chamber @ommerce

e The Public Relations Society of America
(PRSA)

e American Marketing Association (AMA)

« InternationalAffiliation of Advertising
Agencies (IAAA)

e United WayBoard

« National Association of Women Business
Owners (NAWBO)

¢ Women Executives, Inc. (WHc.)

« NationalAffiliation of Female Executives
(NAFE)

¢ Women Impacting Public Policy (WIPP)

e European American Woman’s Council

(EAWC)
olleyten & pallis o

. Better BusinesBureau



“To be the best in the industry, we mugintinueto raise the bar, give our clients more than thayd
for, more than they asked for; we must put theedssaaheadf our own—we must realize thatheir
success is our success Daisy Gallagher, Founder and CEO

Testimonialsfrom our clients

We arehonoredo receive these and many other kind words from our clients,

colleagues, angovernment leaders.

“In a word, you [Gallagher &allagher]
ROCKI!I!”

D.B., Deputy Chief Communication®ivision,
Bureau of Economic Analysis.

“This was my firsiexperiencevorking with an
agency such as Gallagher and Gallagberd
developingan agency brand for tHespection
Service.Thisproject has been great evetay
since day one. Gallagher and Gallaghess

set thestandardhat | will measure evergther
companyagainst. It has truly been npjeasure
to work with [Gallagher &allagherT:

TW., Inspector, United States Postakpection
Service.

“I have found that the Gallagher Gallagher
team provides an excellent rangepodfessional
services to their clients. The Gallagher &

“Your time, effort and support are truly
apprecated and youcommitmentallowed our
confeence to be a fabulousuccess.

JW., Director,US General ServiceAdministraion,
New York, NY

“I have worked on many projects wittumerous
advertising agencies during the pasty2ars
and yourcommitmento providing excellent
customesservice immongthe best | havever
experienced.”

J.B., EasStroudsburdJniversity ofPennsylvania

“We wereimpressedvith the way youragency
turned arounadur placemenin such ashort
period oftime.”

Chief P.USNaval RecruitmentSan Diego, CA

Gallagher team is also flexible and responsive to The firmtreats itissignmentas apersonal

their client's needs.
D.L, ProgramManagerQOffice of Personnel
Management

“Gallagher and Gallagher is extremely
resposive, flexible andknowledgeablelts staff's
can-do approaclnd willingness tgroblem-
solvehas aided usremendously throughouhe

commitmento the Monroe Countgommunity
always striving to make the area a better place
live and work.”

D.D., Monroe County Municipal Waste
Managenent Authority

“The SBA’s Philadelphia District Office isonored
to recognize and pay tribute to a fimno has

entireprocess. We are looking forward to workinghown financial strengthinnovativeness of
with Ga”agher and Ga”agher on the next phaseSGl’Vlce andcontributiongo Communlty—orlented

of the project.”
R.j.,PENNDCOT

“Gallagher & Gallagher has never failed to
exceed ouexpectations.”
L.L., Aventis Pasteur

“Youdid anamazingob coordinatinghis
project under far less than idezdfcumstances.
D.P.,GSA-PBS WashingtonDC

“The honesty, keemttentionto detail, and
creative ideas of thdolks at Gallagher &
Gallagherhave been an incrediblasset!”
G.W.,USGeneral Services Administration, PBS,

projects.
T. T., Director, US Small Busines&dministration,
Philadelphia Office

“The Sarah Award recognizgsrofessionalsvho
have madeoutstanding contributiona their
fields ofcommunicationshave contributedto
the advancemendf women in theworkplace
and have had a stromgpmmitmento
community sewice.”

M.K., President, Philadelphia Chapter Wormian
Communications

“They are ahard-workingagencycommittedto
creating a high-qualityend-product.”
S.B., U.SGeneral Service&dministration,

Arlington, Virginia % Lo @; /{%@



Contract # GS-23F-0121J

1l.a Awarded Special ItemNumbers

SIN541-1

SIN541-2

SIN541-4A

SIN541-4B

SIN541-5

SIN541-3

SIN541-4D

SIN541-4E

SIN 541-4F

541-1000

Advertising Services

Public Relations Services
Market Research and Analysis
Video/Film Production

IntegratedMarketing Services

Web MarketingSewices

Conference Events antadeshow
Planning Sewices

CommercialPhotographysewices
CommercialArt and GraphicDesign

Other DirectCosts

Contract # GS-23F-0121J -Bescription

1.b
1.c

2.

Labor Categories (below)
Labor Descriptions (below)

Maximum order:

Minimum order:

Geographicoverage (delivery area):

Point(s) oproduction:

Discount from list pricesr
statemenof net prices:

Quantity discounts:

Prompt Payment terms:

$1,000,000
$100

Worldwide

Ronald Reagan International Tr&denter
1300 Pennsylvania AvenugW
(7th floor) WashingtonPC 20004

Stroudsburg Division

925BusinesRt 209
StroudsburgPA 18360

Prices are NET

1% for ordeexceeding
$500,000.00

296-20 dayET 30



9a.

9b.

10.

11a.

11b.

1ilc.

11d.

12.

13a.

13b.

Notification whetheGovernment Yes
purchase cards ascceptedt or below
the micro-purchas¢hreshold.

Notification whetheGGovernmenpurchase  Yes
cards areacceptedr not acceptedibove the

micro-purchasehreshold.

Foreignitems:

Time of Delivery:

Expediteddelively:

Overnight and 2-dagelivery:

Urgent Requirements:

F.O.Bpoint(s):

Ordering address(es):

Ordering Procedures:

Not Applicable

To be negotiatedt thetask
order level

Please call

202 465 0009

for rates andnore
information

Please call

202 465 0009 for
rates andmore
information

Please call

202 465 0009 for
rates andmore
information

WashingtorDC,
Pennsylvania

1300 Pennsylvania AvenugW (7th

floor) Washington,DC 20004

9257BusinesfRt 209
Stroudsburg,PA 18360

For supplies and servicefe
ordering proceduregmformation
on blanketpurchaseagreements
(BPA's), and a sampl®PA can be
found at theGSA/FSSschedule
homepage
(fss.gsa.gov/schedules).



14.

15.

16.

17.

18.

19.

20.

20a.

21

22.

23.

24a.

24b.

25.

26.

Paymentaddress:

Warranty provision:

Export packingcharges:

Termsand conditions oGovernment
purchase cardcceptancéany thresholds

above the micro purchadevel):

Termsand conditions ofental,
maintenanceand repair.

Termsand conditions ofstallation:
Termsand conditions of repajparts:

Termsand conditions for angther
sewices:

List of services andlistribution points:
List of participating dealers:
Preventativemaintenance:

Specialattributessuchas
environmental attributes:

If applicablejndicate that SectioB08
compliance information is

available on Electroniand

Information Technology(EIT)

supplies and services and show where full
details and béound:

Data Universal NumbeSystem
(DUNSnumber):

Notification regardingregistration in
Central Contract Registration (CCR)
database:

9257BusinesRt 209
Stroudsburg,PA 18360

Not applicable
Not applicable

Not applicable

Not applicable

Not applicable
Not applicable

Not applicable

Not applicable
Not applicable
Not applicable

Not applicable

Not applicable

836630640

Registered,09/13/06



1b. Awarded Price

Labor Category

Account Coordinator
Account Executive

Art Director

Copywriter

ScriptWriter

TechnicaMriter
CreativeDirector

Graphic Designer

Media Director

Media Planner

Media Supevwisor
ProjectDirector

Publicity Director

Public Relationgoordinator
Public Relations Specialist |
Public Relations Specialist Il
Public Relations Specialist 111
Marketing Coordinator
Market Research Analyst |
Market Research Analyst Il
Market Research Analyst IlI
ResearctDirector

Certified MeetingPlanner
Conference/EvenSoordinator
Exhibit DisplayCoordinator
Audio Visual Technician
Traffic Manager
ProductionManager
Director

Video Director
ExecutiveManager
ProgramManaget
Sr.Communication€onsultant
Subject MatterExpert
Programmer

Web Designer

GSA Price
$65.57
$92.87
$65.57
$92.87
$92.87
$92.87
$114.71
$76.49
$92.87
$92.87
$92.87
$162.24
$92.87
$65.57
$65.57
$76.49
$92.87
$65.57
$65.57
$76.49
$92.87
$92.87
$92.87
$65.57
$65.57
$65.57
$65.57
$65.57
$92.87
$92.87
$234.00
$117.52
$127.92
$158.08
$109.20

$76.49

Unit

Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour
Hour

Hour

37%
38%
38%
38%
38%
38%
39%
49%
38%
38%
38%
31%
38%
37%
37%
37%
38%
37%
37%
37%
38%
38%
38%
37%
37%
37%
37%
37%
38%
38%
10%
23%
18%
16.5%
28.5%

49%

GSA Discount
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SIN 541-1000 Other Direct Costs

Item

Photography

Bulletins

Wall Murals
30-SheetPosters
8-SheetPosters
WrappedPosters
Street Furniture
BusShelters
Transit

Buses

Description

Both location and stockhotography are
campaign-specifiand will bequoted on

an as-neededasis

Month
Month
Month
Month
Month

Unit/Month

Month

Billboard, Outdoor Media Production Costs

70 Ipi FormaFlexVinyl
70 Ipi FormaBond

300 Ipi FormaFlex Vinyl
300 Ipi FormaBond
VehicleFlexWrap

Square Foot
Square Foot
Square Foot
Square Foot
SquareFoot

Cost

$35,000.00
$25,000.00
$2,000.00
$2,290.00
$2,500.00

$1,000.00

$4,000.00

$2.10
$2.30
$2.30
$2.50
$8.00

Taxi Top Advertising in 26 Top Markets, including the nation’s Top 10 markets

25 Showing/Monthly

50 Showing/Monthly

75 Showing/Monthly

Spot Market, 255howing/Monthly
Spot Market, 56howing/Monthly
Spot Market, 755howing/Monthly
Taxi Top Advertising Production
Costs(minimumorder 0f10)

Targetecemail campaign

Movie Screen Advertising

Movie ScreemAdvertising

Unit

Based on rich-medi@ampaigntargeted

dto 5 million recipients.Includes

Rich-mediacreative/conversion; email

deploymentracking, andreporting;
target list acquisition and medlauy.

Rolling StocklCommercials)running a
four-week campaigrduring peak season

(7/2 -8/5) in 200DMAs, reaching
approximately95 million persons.

$402,100.00
$804,200.00
$1,206,300.00
$61,250.00
$122,500.00
$183,750.00

$44.80

$250,000.00

$1,080,000.00

$5,590,750.00



Item

30 SecondlV Commercial for Usén
Movie Theaters

Production oOne
30 SecondlV Commercial

Production of One 30-SecorfiRladio
PSA

Media Costs

Nationally-broadcastV 30-second
commercial

Network “not to exceed”
Sports, Specialty

M-F Daytime

EarlyNews

Prime Time

Late Night

Description

Based on 10 days pfe-productiorand
two 12-hour location days. Includgse-
productionand wrap costsshooting
crew labor; location and travelkpenses;
props, wardrobeand animalsstudio
andsetproductioncosts;equipment
costs; tape stock; miscellaneoudirector
creative fees; insurance; productidees;
talent costs and expenses; editoaad
finishing.

Based on 10 days pfe-productiorand
two 12-hour location days. Includgse-
productionand wrap costsshooting
crew labor; location and travelkpenses;
props, wardrobeand animalsstudio
andsetproductioncosts;equipment
costs; tape stock; miscellaneoudirector
creative fees; insurance; productidees;
talent costs and expenses; editoaad
finishing.

Including Production, Castingalent,
Editing, Music RightsTranscriptionof one
30-Second Radio PSA

Broadcast media rates are typicdiigsed
on a cost per point (CPP) or cqsr
thousandCPM) basis and vary. Theset
to exceed national spot ratespresenthe
most reliable information available as of
11/7/03.

Per Unit Rate

Super Bowl - Per Unit Rate

Unit Cost

Unit Cost
Average Cost Per Point

Unit Cost

Cost

$376,300.40

$376,300.40

$158,583.66

$473,500.00
$2,200,000.00
$25,500.00

$51,000.00
$29,900.00

$55,000.00



Locally-BroadcastTV 30-Second

Commercial

EarlyMorning
Morning
Afternoon
Early Fringe
EarlyNews
Access
Prime Time
Late News
Late Fringe
Sports

Cass Certification

Pre-Sort

Inkjet Addressing

Insertion

Data Services

PersonalizetlaserLetter

Mail Matching

Hand Folding

Tabbing

Broadcast media rates asgically
based on a cost per point (CPProst
pethousandCPM) basis and vary. The
‘not to exceed” local spot markates
representshe most reliablénformation
available as 011/7/03.

Unit Cost
Unit Cost
Unit Cost
Unit Cost
Unit Cost
Unit Cost
Unit Cost
Unit Cost
Unit Cost

Unit Cost

Up to andincludingmanual sort of
customer-supplied labels

Pre-foldedstandard.5” x 11” material
into #10envelope

Pre-folded material into 6” x 98nvelope

Flat 8.5” x 11" material into 9” 22”
envelope

Specialty - Up to and includingqhsertion
of samples or like items into 18" x 12"4X
boxes

Elimination ofduplicate addresses,
nationathangeof address productionof
bar-codedCheshirelabels

Production ohame-personalized letter
based on list

Insure placementf personalized letter
into appropriate envelope

Where necessary

$1,000.00
$2,500.00
$1,800.00
$12,000.00
$5,500.00
$12,000.00
$33,000.00
$7,500.00
$7,500.00
$65,000.00
$7.00
$50.00
$26.00
$30.00

$33.00

$88.00

$3,500.00

$28.00

$80.00

$30.00

$30.00
$16.00



ic. Labor Category Descriptions

Account Coordinator

Account Coordinatorsare responsibldor Organizingaccountactivity.
Theycoordinate schedulingnd promotiongo ensure client satisfaction amioject
completionThey also assist Account Executivesnaintainingand nurturingclient
relationships.A Bachelorsdegreas preferredwith 1 year of fieldexperience.

Account Executive

Maintains relationshipsand favorable contacts with current gpdtential
advertisingaccounts.Targetspotential advertisinglients and developselationships in
order to acquire newdvertisingaccounts. May require a bachelodggreeand atleast
3 years oexperiencén the field or in a related area with a high volumof salesFamiliar
with a variety of the field’sonceptspractices, angrocedureskelies onextensive
experiencand judgmento plan and accomplish goals. Performs a varietasis.May
lead and direct the work of othes wide degreeof creativity and latitude isxpected.
Typically reports to a supervisor ananager

Art Director

Duties include thedevelopmenof product brandingDesigns visually

appealingads forproductor service that wilappeato the targetaudience.Answersto

top managementinteracts with variousnanagersA bachelorglegree and at leaSt
years ofexperiencén the graphic arts field or in a related arearaguired. Familiarity
with MAC and Quark is helpful. Creativity and ability to eeleadlinesare essential.
Multi-task position requires flexibility and alifito juggle projects. Supervises a staff of
graphic artists. Works underdepartment/unibead.

Copywriter

Writes, proofreadsand edits copyprochures/prinand other forms of documentdVay
assist inestimating productionosts,overseeingvork done by external suppliergnd
preparatiorof the marketing progranRequires a bachelor'degreen a relatedarea
and 4-6 years a#xperiencén the field or in a elated area. Familiar with aiety ofthe
field’s conceptspractices, angrocedures.
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Script Writer

Writes scripts for motion pictures or televisiorel&ts subject and theme faoript
based orpersonainterests oassignmentConducts research to obtain accurtdetual
background informatioand authentiadetail. Writes plot outline, narrativeynopsis,
ortreatmentand submits foapprovalResponsible for scriplevelopmentrevisions,
andother changesWrites one or more drafts of script. May workciollaboration with
other writers. Mayadaptooks or plays into scripts for use in televisianmmtion picture
production May write continuity or comedyoutinesMay specialize in particulatype
of script orwriting.

Technical Writer

Writes a variety of technical articles, reportspchuresand/or manuals fafocumenta
tion for a wide range of uses. May besponsibldor coordinatinghe display ofyraphics
and theproductionof the documentRequires a bachelor'degreen a related areand
4-6 years oexperiencén the field or in a related area. Familiar witlvaxiety of the field's
conceptspractices, angroceduresRelies on limitedexperienceand judgmento plan
and accomplish goals. Performs a variety of talsley lead and direct theork

of others.Typically reports to ananageor head of ainit/departmentA wide degreeof
creativity and latitude isxpected.

Creative Director

Responsible for directingqudience promotiorend advertisingAssistswith
audienceesearch. Requires a bachelodegreewith at least 7 years of experienae
thefield. Familiar with a variety of the fieldsonceptspractices, angroceduresRelies
on extensiveexperiencand judgmento plan and accomplish goals. Performsdety
of tasks. Leads and directs the work of othéraiide degreeof creativity and latitude is
expectedTypically reports to topmanagement.

Graphic Designer

Usesknowledgeof current graphic design software gooducegraphic art andrisual
materials fopromotions, advertisemenfidms, packagingand informative and
instructional materiathrougha variety of media outlets such as websites andRCIMs.
Generateand manipulategraphic imagesanimationssound, text and videmto
consolidated and seamlessultimedia programdvust remain abreast ¢échnological
advance the field and be able to identify areas of us¢he organizationMay require
abachelor'sdegreeor itsequivalentand 2-4 years afxperiencén the field or in arelated
area. Familiar witrstandard conceptgtactices, angroceduresvithin a

particular field. Relies on limiteéxperiencand judgmento plan and accomplishoals.
Performs a variety of tasks. Works under generglestision; typically reports to super
visor ormanagerA great deal of creativity and latitude eispected.



Media Director

Responsible for leading team of Media Planners Buagers. Oversees research,
developmentand implementatiorof media plans.Negotiateslient projects and
developglient relationshipsEnsures clienbudgetand targetaudienceas met. Requires
a bachelordegreeand at least 5 years experiencén the field or in a related area.
Familiar with a variety of the fieldsonceptspractices, angroceduresRelieson
extensive experience anpddgmento plan and accomplish goals. Performs a variety of
tasks. Leads and directs the work of othéraiide degreeof creativity and latitude is
expectedTypically reports to topmanagement.

Media Planner

Responsible for research adévelopmenbf media plans, identifying target audinces
and ideal outletsRecommendsedia mix and frequency appropriateo client
budgetand objectives. Requiresbachelorslegree and 2-4 yeaexperiencén the field
orin arelated area. Familiar wigtandard conceptgractices, angrocedures within

a particular field. Relies on limitedxperiencand judgmento plan accomplistgoals.
Performs a variety of tasks. Works under generglestsion. A certain degreeof
creativity and latitude iequired.Typically reports to asupewisor.

Media Supervisor

Responsible fooverseeingnd guidingresearch andlevelopmenof media plans,
identifying targetaudiencend ideal media outlets. Approves media mix &djuency
asappropriatgo the clientbudgetand objectives. Requiresbachelorslegree andat
least 5 yeargxperiencén the field or in related area. Familiar with aiety of thefields
conceptspractices, angroceduresRelies on extensivexperiencand judgment to
plan and accomplish goals. Performs a varietysktaMay lead and direct the work of
others.A degreef creativity and latitude isxpectedTypically reports tomanager or
head of aunit/department.

Project Director

Directs, supervises, and goverosrporateprojects. Reviews proposals determine
costs, timeline funding,staffing requirementsand goals. Oversees the workpobject
managersind their project teams. May require a bacheldegredn area okpecialty
and at least 7 years experiencén the field or in a related area. Familiar witivaiety
of the field’'sconceptspractices, angroceduresRkelieson extensivexperiencand
judgmento plan and accomplish goals. Performs a varietasis. Leads and diredise
work of others.A wide degreeof creativity and latitude isxpectedTypically reportsto
top management.



Publicity Director

Directs andimplementsa company’s public relations strategies. Managedianela
tions, announcementsgditorial placementand speakingopportunitiesDevelopspress
releases, white papers asdpportingmaterials. Requires a bachelodegreeand at
least 7 years of public relatiorexperienceavith software and interngproducts General
ly managesa group of public relationprofessionalsRelies onexperiencend judgment
to plan and accomplish goalypically reports to arexecutive.

Public Relations Coordinator

Has someknowledgeof media relations and theommunication§ield. May requirea
bachelor'sdegreen a related area and 0-2 yearerperiencén the field or in aelated
areaAssistPublic RelationsSpecialists.

Public Relations Specialist|

Prepares andlisseminates informatigegarding arorganizatiorthrough newspapers,
periodicals, television and radio and other forrhmedia. May require hachelor’s
degreean a related area and 0-2 yearsegperiencen the field or in a related areblas
knowledgeof commonly-usedoncepts, practices, amtoceduresvithin aparticular
field. Relies on instructions angre-establisheduidelines to perform the functions of
the job. Primary job functions do not typically uég exercisingndependent judgment.
Works underimmediatesupervision; typically reports to a supervisorneanager

Public Relations Specialistll

Prepares andlisseminates informatigegarding arorganizatiorthrough newspapers,
periodicals, television and radio and other forrhmedia. Requires a bachelortkegree
in a related area and 2-4 yearerperiencén the field or in a related area. Famili@ith
standard conceptpractices, angroceduresvithin a particular field. Relies olimited
experience andjudgmeitd plan and accomplish goals. Performs a varietasis.
Works under general supervision; typically repddsa supervisor amanagerA

certain degreeof creativity and latitude isequired.

Public Relations Specialistlll

Prepares andlisseminates informationegarding arorganizatiorthrough newspapers,
periodicals, television radio, and other forms efdia. Requires a bachelor's degriee

a related area and 4-6 yearegperiencén the field or in a related area. Familiaith

a variety of the field'conceptspractices, androceduresRelies on limitedexperience
and judgmentto plan and accomplish goals. Performs a varietyasis. May direcand
lead the work of othersTypically reports to ananagepr head of ainit/departmentA
wide degreeof creativity and latitude isxpected.



Marketing Coordinator

Coordinatesind implementanarketing communicatiorprojects with responsibilities
that include public relations, special evenianagement, advertisirand creating
brand awarenes®rganizes thereparatiorof proposals angresentations using
marketing resource materials suchbaschuresdata, slidesphotographsand reports.
Prepare status reports on marketing efforts. Mguyire a bachelor'siegreen area

of specialty and 0-2 years ekperiencén the field or in a related area. Familgith
standard conceptpractices, angroceduresvithin a particular field. Relies olimited
experiencand judgmento plan and accomplish goals. Performs a varietasis.
Works under general supervisiofcertain degreeof creativity and latitude iequired.
Typically reports to a supervisor ananager

Market Research Analyst|

Collects and analyzes data to evaluate existimy @otential product/servicanarkets.
Identifies and monitorcompetitorsaand researches market conditions or changékdn
industry that may affect sales. Requires a baclselbegreeand 0-2 years afxperience
in the field or in a related area. Hasowledgeof commonly-usedoncepts,practices,
and proceduresvithin a particular field. Relies on instructionsadapre-established
guidelines to perform the functions of the job. Wsounderimmediate supeision.
Primary job functions do not typically require esising independent judgment.
Typically reports to a supervisor ananager

Market Research Analystll

Collects and analyzes data to evaluate existimy @otential product/servicanarkets.
Identifies and monitorcompetitorsaand researches market conditions or changéken
industry that may affect sales. Requires a baclselbegreeand 2-4 years axperience
in the field or in a related area. Familiar witandard concepfgtactices, angroce
dures within a particular field. Relies on limitekperiencend judgmento planand
accomplish goals. Performs a variety of tasks. Warlder general supervisiotypically
reports to a supervisor ananagerA certain degreeof creativity and latitude isequired.

Market Research Analyst i

Collects and analyzes data to evaluate existiry @otential product/servicanarkets.
Identifies and monitorcompetitorand researches market conditions or changdéken
industry that may affect sales. Requires a baclsetbegreeand 4-6 years axperience
in the field or in a related area. Familiar witlvaiety of the field’s conceptgpractices,
and proceduresRelies onexperiencand judgmento plan and accomplisgoals.
Performs a variety afomplicatedasks. May report to an executive omanager

A wide degreef creativity and latitude isxpected.



Research Director

Oversees long-term researphogramarea. Headslevelopmenof strategic and
integrated produand service strategy. Lendapporin building andsustaining
successful cross-teamanagement structucapable of providing range stipport
services including technical research and mapasitioning.Meets regularly with
government program managerdiscusgperformancepropose initiatives, and
establishpriorities.

Certified Meeting Planner

Responsible for all aspects mlanninga meetingor special event for aarganization.
Responsible for all amenities amdtcommodationat the event as well as aagsociated
contract negotiationsMay require a bachelor'slegreen area of specialty and 2ygars
of experiencén the field or in a related area. Familiar wgtandard concepts, practices,
and proceduresvithin a particular field. Relies oexperiencand judgmento planand
accomplish goals. Performs a variety of tasks. Warlder general supervisioA.certain
degreef creativity and latitude isequired.Typically reports to a supervisor ananager

Conference/Events Coordinator

Compiles lists of individuals or groupquestingspace for activities in business
establishment or institution arstheduleseeded facilities: Consults charts and
records todeterminespace availability for dates and timexquested. Determines
suitability of space forequestedictivities, such as saleseetingslectures, film
screenings, musicglrogramsand laboratory work, and assigoenferenceooms,
lecture halls, and other facilities. Notifipsogram participantsf location assigned.
Maintains schedules and records of available spsjace used, anthncellations.
May requisitionneeded equipmersiich as audiovisual aids, music stands, and
additionalseats. May arrange for cleaning of rooms after Tiggically reports to a
supervisor omanager

Exhibit Display Coordinator

Responsible for design, layout, cost estimates, @mstructiorof exhibits anddisplays.
Evaluates displays tdetermineeffectiveness and identifigsotentialareas for
improvement to ensure display objectives are Mgty require an associatedegree
and 0-2 years afxperiencén the field or in a related area. Hasowledgeof
commonly-used conceptsractices, angroceduresvithin a particular field. Relieson
instructions andpre-establisheduidelines to perform the functions of the job. Wor
under immediatesupervision. Primary job functions do not typicalguire exercising
independent judgmerilypically reports to a supervisor ananager



Audio Visual Technician

Responsibilities include setting up aadjustingaudio-visualequipment,
performingroutine maintenancegnd assisting in editing tapes. Associate’s
degreeor itsequivalenisrequiredas well as 2-4 years ekperiencén the field or ina
related area. Familiar witetandard conceptgractices, angroceduresvithin a
particular field. Relies on limiteéxperiencand judgmento plan and accomplishoals.
Performs a variety of tasks. Works under generglestision; typically reports ta
supervisor omanagerA certain degreeof creativity and latitude isxpected.

Traffic Manager

Develops andmaintains transportatioand distribution procedureto maximize de
livery efficiency. Selectappropriatedelivery methodsto minimize delivery costand
maximize customeisatisfaction. May require a bachelordegreewith at least #ears
of experiencén the field. Familiar with a variety of the fieElconceptspractices,and
proceduresRelies onexperiencand judgmento plan and accomplish goalslanages
a staff ofpersonneénd typically reports to a senionanager

Production Manager

Schedules and ensures proper utilizatiomrganization’dacilities and personnefor
production Must perform work within strict medialeadlinesConsults with directorg¢o
determinemost efficient execution gfroductiondesign including staging anighting
environmentMay require a bachelor'slegreén area of specialty and at least 8 years of
experiencén the field or in a related area. Familiar witivaxiety of the field’sconcepts,
practices, angroceduresRelies on extensivexperiencend judgmento planand
accomplish goals. Performs a variety of tasks. Mag and direct the work others.

A wide degreef creativity and latitude isxpectedTypically reports to ananager or
head of a unitldepartment.

Video Director

Oversees and developsulti-facetedvideo mediumsHeadsdevelopmenof strategic

integratedvisual productand service strategy. Lendspporin building andsustaining
successful cross-teamanagement structucapable of providing broad range visual
communicationgnd graphicservices.



Executive Manager

Provides oversight for multiple clie@ngagementsy managingseveralmulti-faceted
programsand creating overarching vision.rissponsibldor overseein@n integrated
management structurehich evaluates overaplerformancemeets withgovernment
program managedo discusgperformanceinitiatives, andpriorities.

Program Manager |

Strategically managemulti-facetedprogram, developing product and service vislen.
responsibldor building and successfulljnaintaining integrated management
structureand evaluatingoverall performanceManagessubcontractoand program
financials. Meets regularly witbovernment program managerdiscusgperformance,
proposadnitiatives, and establislpriorities.

Sr. Communications Consultant

Overseeamulti-faceted communicationogram area. Head$evelopmentf strate
gic,integrated produand service strategy. Lendapportn building andsustaining
successful cross-teamanagement structucapable of providing broad range moédia
and legislativesupportservices. Meets regularly withovernment program manager
discussperformancepropose initiatives, and establighiorities.

Subject Matter Expert

Overseeanulti-facetedporogram area. Head$evelopmenof strategicintegrated sub
ject matterproductand service strategy. Lendspporin building andsustaining
successful cross-teamanagement structucapable of providing range siibject
matter supportservices. Meets regularly witjovernment program manager
discussvperformancepropose initiatives, and establighmiorities.

Programmer

Reviews, analyzes, and modifipsogrammingsystems includingencoding, testing,
debugginggand documenting programblay require an associatetiegredan a

related area and 0-3 yearsesfperiencen the field or in a related area. Hasowledge
of commonly-usedoncepts, practices, amtoceduresvithin a particular field. Relies
on instructions angbre-establisheduidelines to perform the functions of the job. Wor
under immediatesupervision. Primary job functions do not typicakguire exercising
independent judgmerifypically reports to a project leader wranager



Web Designer

Designs and constructs wegdages/sites including incorporatiggphic useinterface
(GUI) features and otheechniquesMaintains and providesngoingdesign othe
website, promos and dmhnnersseasonalcontentspecials and custom chituncher
design fopartnersMay require a bachelor'slegreen a related area and 2-4 years of
experiencén the field or in a related area. Familiar wgtandard conceptpracticesand
procedurewithin a particular field. Relies on limitedxperiencand judgment toplan
and accomplish goals. Performs a variety of tadkaks under generasupevision;
typically reports to ananagerA certain degreeof creativity and latitude iequired.



